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Purpose and Objectives 
 
The purpose of this survey was to determine what computer brands Mac users previously 
owned and their satisfaction with that brand. This survey also asked Mac users to choose 
characteristics that describe themselves as Mac owners and the usage of their computer. 
This survey was also used to determine customer loyalty to Mac computers and other 
Apple products. Several objectives were explored during this survey: 

 
- To determine perceptions of Mac vs. PC users 
- To determine why people buy Apple over other brands 
- To find what makes a “Mac person” 
- To understand why Mac users are loyal customers 

 
 

Methodology 
 
The kind of survey that was conducted for this project was an online survey. The 
population in which we chose to draw our sample from was college students. We were not 
concerned with which college the student attended; we were only concerned that they 
were in fact college students. The population we chose to take a sample form was an 
appropriate population because most college students get some kind of computer when 
entering college and continue to use that computer throughout their college career, 
therefore giving us a large population to take a sample from.  
 
When beginning this survey project, we thought about a population we could draw a 
sample form that would give us enough data to draw results from. We chose to draw our 
sample from college students, figuring that college students would be the most likely to 
have computers. We felt that this sample was appropriate for our survey because college 
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students are likely to have bought or received some kind of computer before entering 
college that they use for school-related work, as well as leisure. We believe that the 
sample is representative because we did not put any restrictions on age, gender, or major 
relating to our survey. By choosing not to have these restrictions as well as choosing 
college students as our sample we created a representative sample that included a variety 
of people to take part in our survey. 
 
In order to contact people for our survey we chose to send emails to people through our 
Blackboard email service, as well as sorority email lists and we also emailed friends 
through Facebook.  Our survey included two screener questions at the beginning of our 
survey that would determine if the person taking the survey were eligible or not to 
continue on with the survey. Our two screener questions were, “Are you a college 
student?” and “Do you currently own a Mac computer or have owned one in the past 3 
years?” If a respondent answered no to one or both of these questions, they would be 
taken to the end of our survey because they were not part of the sample that we were 
looking at to obtain data from. If the respondent answered yes to both of these screener 
questions they would continue on with to answer the rest of the survey questions.  
 
For our survey we contacted 180 college students in hopes of having them take our survey. 
Out of the 180 and students who were contacted, we had 70 respondents. To calculate our 
response rate, we took the number of people who took our survey (70) and divided that 
number by the people who were qualified to take our survey (180), and that gave us a 
response rate of 38.9 percent.  
 
The timeframe we established for our data collection was from Tuesday July 7, 2009, 
which was the day; our survey was launched, through Tuesday, July 14, 2009, in which we 
officially closed our survey.  
 
Our survey consisted of 14 questions, including the two screener questions at the 
beginning of the survey. The full survey took a total of five to ten minutes to complete. 
We chose not to use a form of compensation to increase our survey’s response rate. There 
was also no follow-up communication sent to increase response rate for our survey.  At no 
time during our survey were respondents exposed to any sort of stimuli.  
In terms of demographics our survey attracted 70 respondents of those 69  respondents 
were college students (98.6%) and 1 respondent was not a college  student. The age of 
our respondents varied greatly. For our age question, 71  people answered the 
question and of those 71 respondents, 37 were between the  ages of 17-20 (52.1%).  
Another 30 respondents were between the ages of 21-24  (42.3%). The remainder of 
our respondents fell into our last two age categories,  with three respondents between 
the ages of 25-28 (4.2%) and one respondent  falling into the category of 29+ (1.4%) 
 
 

 



Results 
 

Demographics  
This set of questions was used to screen out participants that did not meet the criteria for 
the survey. 
 
In this section we did find that 52% (37) of the college students were ages 17-20, and age 
bracket 21-24 followed closely with 42% (30). It was interesting to find that out of the 70 

people who took the survey, 51% (36) of the people actually owned a Mac. It was shocking 
to see that the people who owned one verses the ones who did not were actually really 
close, determining that a Mac is not more or less popular compared to a PC.   

 
Perceptions of Mac v. PC users  
This section was to determine the perceptions of Mac users and what made them unique 
compared to PC users. Also if they did indeed own a Mac computer why they preferred the 
Apple brand and if they previously owned a PC, what made them change brands?  
 
The research showed that 91% (32) of respondents actually owned a different brand of 
computer before purchasing a Mac. Of the previously owned computer brands Dell was 
the most popular with 60% (18) of the respondents previously owning one. When asked 
how satisfied they were with their previous owned PC on a very satisfied to very dissatisfied 
Likert scale it was founded that 27% (8) of people were equally somewhat satisfied as they 
were somewhat dissatisfied. The research also showed that 23% (7) of respondents were 
neutral towards their previous PC, concluding that most people did not like or dislike 
their computer more or less before owning a Mac. But when asked how satisfied they 



were with their Mac computers, 72% (23) of respondents said they were very satisfied, 
drawing the conclusion that most Mac users are far more fulfilled with owning a Mac 
computer. To further prove this point none of the 70 people who attempted the survey said 
they were somewhat dissatisfied or very dissatisfied (0%).  
  

When respondents were asked what words best describe a Mac user, 75% (24) said they 
are trendy. Right behind being trendy, 65% (21) of people said they are creative and 63% 
(20) said they describe Mac users as new and fun.  
 
 
Why people buy Apple over other brands 
Respondents were asked several questions as to why they purchased their computer and 
what attracted them to the product(s).  
  
Respondents were given a list of words ranging from positive terms to negative terms. The 
research found that 88% (28) said they were attracted to purchasing a Mac because it had 
no viruses and 81% (26) were attracted because of the quality of the product(s).  



 

 
 
What makes a Mac “person” 
To determine how a Mac person uses their computer and how long they use it for. 
Respondents were asked questions regarding the amount of time spent on their Mac and 
what they used it most for.  
Results showed that 47% (15) of respondents spent about 4-6 hours a day on their Mac 
and that 44% (14) spent 1-3 hours a day on their Mac. We concluded that no respondent 
spent more than 9 hours a day on his or her computer.  Respondents were asked what 
they mostly used their computer for and 97% (31) claimed that they used it for school 
purposes. 84% (27) of respondents said they used their Mac for leisure actives, whether it 
be surfing the Internet or using one of the creative capabilities that a Mac possesses.  



Understand why Mac users are loyal customers 
This section was used to determine why Mac users are loyal customers and if they are 
loyal customers with other Apple products as well.  
 
When respondents were asked if they were more inclined to buy other Apple products 
59% (19) strongly agreed that they would purchase other products. It was interesting to 
see that 3% (1) concluded that they would not purchase other Apple products. This could 
be from bas experiences with Apple or just from pure dislike, but it was positive to see a 
low number of respondents disagree. Respondents were also asked whether or not they 
currently own other Apple products and 100% (32) of the respondents concluded that do 
indeed own other products from Apple. This was interesting to see considering some 
respondents claimed they would not purchase other Apple products but currently they  



own more products from Apple aside from their computer.  
 

Conclusion 
 
After researching Mac users and comparing them to PC users it is evident that Mac users 
are highly satisfied with their product(s). The research determined that the percentage of 
Mac users who previously owned a PC was more satisfied after purchasing their Mac. The 
research also found that most Mac users considered themselves to be categorized as 
“trendy,” “creative,” and “new.”  

 
The research also looked at why Mac users buy Apple products and research showed that 
the respondents were attracted to the fact that Mac computers do no get viruses. It is not 
that they are incapable of having them; it’s just that the code for Mac computers is harder 
for hackers to break through compared to a PC. No spyware or anti-virus programs are 
needed on a Mac computer. A high majority of the respondents were also attracted to the 
quality of the computer.  
 
The results of the research showed that most Mac users are on their computers for about 
4-6 hours daily. The research also found that most users use their computer for school 
purposes, whether it is for homework, researching topics, or creating projects. These 
statistics allowed the researchers to better analyze what makes a “Mac person.” 
 
Mac users are loyal customers based off of the fact that they will continue to buy other 
Apple products and that 100% of the respondents said they currently have other Apple 
products, whether it’s another computer, iPod, iHome, etc. The research showed that 
regardless of the respondent’s experiences with Apple, even though a small percentage of 
respondents were dissatisfied at some point, they were overall more inclined to remain 
purchasing Apple products.  



 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
 


